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URBAN
OUTFITTERS

Founded in 1970 at the University of
Pennsylvania, Urban Outfitters is currently

a multinational lifestyle retail corporation.

UO's merchandise includes women's and
men's fashion apparel, accessories, beauty
products, housewares, as well as music.

Target audience of the brand is self-
expressive young adults.
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BRAND&
VOICE
AUTHENTICITY

The brand adopts a friendly and relatable

tone that fosters a sense of closeness with
consumers, using tags that cultivate a
sense of community among them.

The central brand values of "sustainability"
and "well-being care" are evident on social
media, but their clarity and cohesiveness
could be improved.
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urbanoutfitters FYI, we will be wearing flannel with
everything, including over our favorite dresses. &3
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urbanoutfitters This Giving Tuesday, we're proud to 2,113 likes
announce that we're partnering with @Active_Minds,
the leading nonprofit supporting young adult mental
health, to help change the conversation around mental
health for young people.

urbanoutfitters Today's the day: get out and vote! ¢/
Not sure where your nearest polling place is? Text
UOVOTES to 26797 for information.



ENGAGEMENT <

Multiple strategies to gain user engagement

#UOCommunity

13.3K posts

See a few top posts each week
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REPRESENTATION

Inclusion

A multinational corporation that faces all
genders; voices up for LGBTQ+
communities; exhaustive product types

Include diverse individuals in their social
media posts; sell products that represent
diverse cultures

Equity
Most product lines are eco-conscious;

partnering with mental health institution
to raise well-being awareness

Various types of media including visuals
and videos are presented, but lack of
captions and subtitles in TikTok videos



Accessibility

Inclusion Diversity




STRATEGIC
VALUE

Advantages

Crossposting viral content on different platforms
Utilizing hashtags to reach the intended audience and
foster an engaged consumer community

Opting for collaborations with influencers who
resonate closely with consumers rather than
celebrities

Engaging with brand partners on social media to
enhance traffic

Implementing omnichannel marketing, with a
presence on multiple social media platforms, online
outlets, and brick-and-mortar stores

"We provide everything essential for your quality life."
Offering direct access to e-shop through all social
media pages



Disadvantages

e Sales information is not pre-announced on

social media; it's revealed on the day of the

sale

S T RAT E G I C e The abundance of products makes their social
media pages appear cluttered

VAL U E e The brand's value isn't adequately emphasized

across social media platforms

e Maintaining a presence on NUMerous
communication channels can have both

positive and negative conseqgquences.



FOR URBAN OUTFITTERS

CONNECT ALL PLATFORMS EMPHASIZE UNIQUE BRAND VALUE
The engagement rates on each Amplify discussions on topics aligned
platform differ; UO could allocate with UQ's values that resonate with
traffic strategically to enhance the consumers, fostering stronger brand
overall performance across social loyalty

media channels

DON'T FORGET SALES!

Enhance the effectiveness of disseminating
sales information through tactics such as
countdowns and sneak peeks






